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There are 20 hotels in the general vicinity 
of College Park, MD.  As made evident by 
the graphic on the right, a majority of these 
hospitality offerings are located along the Route 
1 Corridor between the Beltway and College 
Park.  The other hotels are scattered across the 
immediate area along University Boulevard and 
other peripheral roadways.  A comprehensive 
list of hotels in the area is included below; the 
numbered circles correspond to the locator 
map to the right.

Those hotels identified by a blue circle are those 
tracked by Smith Travel Research, which is the 
most preeminent provider of hospitality market 
data in the industry.  Those identified by a green 
circle are those which are not tracked by STR.  
The data generated by STR for these hotels will 
be included later in this document.

bŀƳŜ !ŘŘǊŜǎǎ м /ƛǘȅ {ǘŀǘŜ ½ƛǇ /ƻŘŜ wƻƻƳǎ !ƳŜƴƛǘƛŜǎ
vǳŀƭƛǘȅ Lƴƴ [ŀƴƎƭŜȅ tŀǊƪ тпмм bŜǿ IŀƳǇǎƘƛǊŜ !ǾŜΣ .ƭŘƴƎΦ м ¢ŀƪƻƳŀ tŀǊƪ a5 нлфмн мло
9Ŏƻƴƻ [ƻŘƎŜ π ¢ŀƪƻƳŀ tŀǊƪ тпмм bŜǿ IŀƳǇǎƘƛǊŜ !ǾŜΣ .ƭŘƴƎΦ н ¢ŀƪƻƳŀ tŀǊƪ a5 нлфмн ро hǳǘŘƻƻǊ tƻƻƭΣ ƻƴπǎƛǘŜ LIht
aŀǊǊƛƻǘǘ π ¦ƳǳŎ /ƻƴŦŜǊŜƴŎŜ IƻǘŜƭ орлм ¦ƴƛǾŜǊǎƛǘȅ .ƭǾŘ 9 !ŘŜƭǇƘƛ a5 нлтуо нот CǊŜŜ ƘƛƎƘπǎǇŜŜŘ LƴǘŜǊƴŜǘ ŀŎŎŜǎǎΣ мм ±Lt ǎǳƛǘŜǎΣ оф ƳŜŜǘƛƴƎ ǊƻƻƳǎΣ ŦǳƭƭπǎŜǊǾƛŎŜ ōǳǎƛƴŜǎǎ ŎŜƴǘŜǊ ƻƴπǎƛǘŜ
IƻƭƛŘŀȅ Lƴƴ π /ƻƭƭŜƎŜ tŀǊƪ млллл .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл ннн LƴŘƻƻǊ ǇƻƻƭΣ ŦƛǘƴŜǎǎ ŎŜƴǘŜǊΣ ƛƴǘŜǊƴŜǘ ŀŎŎŜǎǎΣ ǎŀǳƴŀΣ ǿƘƛǊƭǇƻƻƭ
IŀƳǇǘƻƴ Lƴƴ π /ƻƭƭŜƎŜ tŀǊƪ фстл .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл ул aŜŜǘƛƴƎ ǊƻƻƳΣ ŦǊŜŜ ƘƛƎƘπǎǇŜŜŘ ƛƴǘŜǊƴŜǘΣ WŀŎǳȊȊƛΣ ǿƘƛǊƭǇƻƻƭΣ ōǳǎƛƴŜǎǎ ŎŜƴǘŜǊ
9Ŏƻƴƻ [ƻŘƎŜ π /ƻƭƭŜƎŜ tŀǊƪ фснп .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл ол aŜŜǘƛƴƎ ǊƻƻƳǎ ŀǾŀƛƭŀōƭŜ
{ǳǇŜǊ у aƻǘŜƭ π /ƻƭƭŜƎŜ tŀǊƪ фмрл .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл рм CǊŜŜ ƘƛƎƘπǎǇŜŜŘ ƛƴǘŜǊƴŜǘ ŀŎŎŜǎǎ
5ŀȅǎ Lƴƴ π /ƻƭƭŜƎŜ tŀǊƪ фмот .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл су hǳǘŘƻƻǊ tƻƻƭ
wŀƳŀŘŀ [ƛƳƛǘŜŘ π /ƻƭƭŜƎŜ tŀǊƪ фммо .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл ун tƻƻƭΣ CǊŜŜ ƘƛƎƘπǎǇŜŜŘ  LƴǘŜǊƴŜǘ ŀŎŎŜǎǎ
IƻǿŀǊŘ WƻƘƴǎƻƴ 9ȄǇǊŜǎǎ Lƴƴ π /ƻƭƭŜƎŜ tŀǊƪ фммо! .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл нф CǊŜŜ ƘƛƎƘπǎǇŜŜŘ LƴǘŜǊƴŜǘ ŀŎŎŜǎǎ
/ƻƳŦƻǊǘ Lƴƴ ŀƴŘ {ǳƛǘŜǎ π /ƻƭƭŜƎŜ tŀǊƪ флнл .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл мнр CƛǘƴŜǎǎ /ŜƴǘŜǊΣ ŦǊŜŜ ƘƛƎƘπǎǇŜŜŘ ƛƴǘŜǊƴŜǘ ŀŎŎŜǎǎΣ ƻǳǘŘƻƻǊ Ǉƻƻƭ
.Ŝǎǘ ²ŜǎǘŜǊƴ π /ƻƭƭŜƎŜ tŀǊƪ Lƴƴ ϧ CǳƴŘƻƳŜ услм .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл мму {ǿƛƳƳƛƴƎ tƻƻƭΣ CƛǘƴŜǎǎ /ŜƴǘŜǊΣ .ǊƻŀŘōŀƴŘ !ŎŎŜǎǎΣ Iƻǘ ¢ǳōΣ ²ƘƛǊƭǇƻƻƭ .ŀǘƘ
/ƻƭƭŜƎŜ tŀǊƪ aƻǘŜƭ упмф .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл нл
vǳŀƭƛǘȅ Lƴƴ π /ƻƭƭŜƎŜ tŀǊƪ тнлл .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл мсф ор ǎǳƛǘŜǎΣ hǳǘŘƻƻǊ tƻƻƭΣ LƴǘŜǊƴŜǘ !ŎŎŜǎǎΣ CƛǘƴŜǎǎ /ŜƴǘŜǊΣ .ŀƴǉǳŜǘ CŀŎƛƭƛǘƛŜǎΣ aŜŜǘƛƴƎ wƻƻƳǎ
Cƻƭƭƛƴ DǳŜǎǘ IƻƳŜ сулм .ŀƭǘƛƳƻǊŜ !ǾŜ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл ǳƴƪƴƻǿƴ
.ǳŘƎŜǘ Lƴƴ рлпо .ǊŀƴŎƘǾƛƭƭŜ wŘ /ƻƭƭŜƎŜ tŀǊƪ a5 нлтпл пр
aŀǊǊƛƻǘǘ π DǊŜŜƴōŜƭǘ сплл LǾȅ [ŀƴŜ DǊŜŜƴōŜƭǘ a5 нлттл нуп CƛǘƴŜǎǎ /ŜƴǘŜǊΣ .ǳǎƛƴŜǎǎ /ŜƴǘŜǊΣ LƴŘƻƻǊ ŀƴŘ hǳǘŘƻƻǊ tƻƻƭΣ .ǊƻŀŘōŀƴŘ !ŎŎŜǎǎΣ ¢ŜƴƴƛǎΣ мп ƳŜŜǘƛƴƎ ǊƻƻƳǎ
wŜǎƛŘŜƴŎŜ Lƴƴ π DǊŜŜƴōŜƭǘ сонл DƻƭŘŜƴ ¢ǊƛŀƴƎƭŜ 5ǊƛǾŜ DǊŜŜƴōŜƭǘ a5 нлттл мнл aŜŜǘƛƴƎ ǊƻƻƳΣ ŦǊŜŜ ƘƛƎƘπǎǇŜŜŘ ƛƴǘŜǊƴŜǘ
/ƻǳǊǘȅŀǊŘ ōȅ aŀǊǊƛƻǘǘπDǊŜŜƴōŜƭǘ солм DƻƭŘŜƴ ¢ǊƛŀƴƎƭŜ 5ǊƛǾŜ DǊŜŜƴōŜƭǘ a5 нлттл мпл CǊŜŜ ƘƛƎƘπǎǇŜŜŘ ƛƴǘŜǊƴŜǘΣ ŦƛǘƴŜǎǎ ǊƻƻƳΣ ǿƘƛǊƭǇƻƻƭΣ ƛƴŘƻƻǊ ǇƻƻƭΣ мн ǎǳƛǘŜǎΣ н ƳŜŜǘƛƴƎ ǊƻƻƳǎ
IƻƭƛŘŀȅ Lƴƴ π DǊŜŜƴōŜƭǘ π b!{! тнлл IŀƴƻǾŜǊ 5Ǌ DǊŜŜƴōŜƭǘ a5 нлттл нло hǳǘŘƻƻǊ tƻƻƭΣ CƛǘƴŜǎǎ /ŜƴǘŜǊΣ .ǊƻŀŘōŀƴŘ !ŎŎŜǎǎΣ .ǳǎƛƴŜǎǎ {ŜǊǾƛŎŜǎ
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Hospitality Competition, College Park, MD
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The photos included below correspond to the to the list and locator map on the previous page.  A majority 
of the hotel stock in the College Park area can be described as limited service and most of the hotels in the 
area are of a relatively low pricepoint.  Please see the following page for market statistics for the hospitality 
market in this submarket.
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January February March April May June July August September October November December Total Year Jul YTD
2001 50.4 57.2 65.7 69.3 74.0 79.4 72.6 68.7 50.3 56.9 54.6 46.3 62.1 67.0
2002 46.4 57.0 69.8 75.0 73.4 71.9 70.5 65.3 55.9 54.0 54.8 41.6 61.2 66.2
2003 44.6 46.1 64.7 64.9 69.8 70.6 75.8 68.7 62.1 64.7 53.7 40.3 60.6 62.6
2004 43.2 50.2 62.7 73.7 76.3 78.7 73.5 62.6 63.1 74.4 55.3 40.6 63.2 66.1
2005 50.2 55.1 74.8 82.4 77.5 83.3 81.7 65.8 64.1 68.3 62.7 44.2 67.6 72.3
2006 49.2 60.7 71.4 82.7 77.5 84.3 73.1 65.8 61.4 67.1 57.9 40.8 66.0 71.3
2007 45.6 57.8 68.9 69.7 76.9 77.8 69.2 66.6
Avg 47.1 55.0 68.3 74.1 75.2 78.2 73.8 66.1 59.6 64.5 56.6 42.3 63.5 67.5

January February March April May June July August September October November December Total Year Jul YTD
2001 $65.27 $71.21 $72.70 $77.42 $79.78 $80.58 $75.41 $74.71 $69.64 $75.11 $67.05 $63.47 $73.51 $75.30
2002 $66.28 $67.60 $72.26 $74.71 $77.31 $77.70 $77.55 $78.35 $76.17 $77.09 $72.91 $70.92 $74.52 $73.98
2003 $73.83 $72.52 $64.77 $77.90 $79.97 $77.24 $78.30 $76.85 $75.23 $76.86 $75.09 $71.63 $75.35 $75.28
2004 $71.47 $73.61 $77.47 $81.31 $87.09 $81.98 $82.90 $79.44 $81.69 $86.22 $80.55 $76.14 $80.88 $80.54
2005 $79.45 $82.04 $86.70 $87.24 $93.28 $91.74 $89.79 $87.46 $89.24 $92.19 $87.30 $79.60 $87.86 $87.94
2006 $84.98 $89.49 $93.36 $94.33 $99.03 $95.95 $93.15 $93.17 $95.96 $97.91 $92.62 $86.84 $93.65 $93.54
2007 $86.95 $85.96 $100.06 $100.53 $101.74 $100.52 $97.35 $97.15
Avg $75.84 $78.18 $81.95 $85.42 $88.96 $87.22 $85.24 $81.86 $82.18 $85.20 $79.96 $74.89 $81.56 $84.01

January February March April May June July August September October November December Total Year Jul YTD
2001 $32.90 $40.73 $47.76 $53.62 $59.07 $63.99 $54.77 $51.30 $35.00 $42.74 $36.59 $29.41 $45.68 $50.46
2002 $30.73 $38.52 $50.42 $56.04 $56.71 $55.84 $54.70 $51.14 $42.59 $41.61 $39.97 $29.53 $45.62 $49.01
2003 $32.92 $33.42 $41.93 $50.54 $55.80 $54.52 $59.36 $52.78 $46.75 $49.69 $40.33 $28.90 $45.67 $47.11
2004 $30.90 $36.94 $48.56 $59.95 $66.41 $64.53 $60.97 $49.70 $51.53 $64.17 $44.58 $30.92 $51.08 $53.22
2005 $39.91 $45.21 $64.81 $71.90 $72.27 $76.44 $73.39 $57.58 $57.16 $62.97 $54.74 $35.22 $59.35 $63.58
2006 $41.77 $54.36 $66.70 $77.97 $76.71 $80.92 $68.07 $61.35 $58.90 $65.66 $53.60 $35.42 $61.78 $66.70
2007 $39.68 $49.69 $68.89 $70.05 $78.28 $78.22 $67.33 $64.71
Avg $35.76 $43.00 $56.00 $63.32 $66.85 $68.18 $62.93 $54.09 $49.02 $54.97 $45.27 $31.68 $51.83 $56.75

January February March April May June July August September October November December Total Year Jul YTD
2001 40,145 36,260 40,145 38,850 40,145 38,850 40,145 40,145 38,850 40,145 38,850 40,145 472,675 274,540
2002 40,145 36,260 38,347 37,110 39,990 38,700 39,990 39,990 38,700 39,990 38,700 39,990 467,912 270,542
2003 39,990 36,120 39,990 38,700 40,455 39,150 40,455 40,455 39,150 40,455 39,150 40,455 474,525 274,860
2004 40,455 36,540 44,392 42,960 44,392 42,960 44,392 44,392 42,960 44,392 42,960 44,392 515,187 296,091
2005 44,392 40,096 44,392 42,960 44,392 42,960 44,392 44,392 42,960 44,392 42,960 44,392 522,680 303,584
2006 44,392 40,096 44,392 42,960 44,392 42,960 44,392 44,392 42,960 44,392 42,960 44,392 522,680 303,584
2007 44,392 40,096 44,392 42,960 44,392 42,960 44,392 303,584
Avg 41,987 37,924 42,293 40,929 42,594 41,220 42,594 42,294 40,930 42,294 40,930 42,294 495,943 289,541

January February March April May June July August September October November December Total Year Jul YTD
2001 20,235 20,737 26,370 26,906 29,721 30,852 29,157 27,563 19,526 22,844 21,200 18,602 293,713 183,978
2002 18,614 20,661 26,757 27,836 29,335 27,811 28,209 26,103 21,637 21,585 21,218 16,650 286,416 179,223
2003 17,834 16,647 25,888 25,109 28,227 27,634 30,671 27,780 24,329 26,155 21,028 16,320 287,622 172,010
2004 17,491 18,337 27,824 31,674 33,852 33,815 32,647 27,775 27,100 33,040 23,774 18,028 325,357 195,640
2005 22,303 22,098 33,187 35,408 34,394 35,796 36,280 29,225 27,517 30,320 26,937 19,641 353,106 219,466
2006 21,822 24,357 31,718 35,509 34,388 36,228 32,440 29,230 26,368 29,770 24,862 18,107 344,799 216,462
2007 20,260 23,175 30,566 29,937 34,156 33,430 30,703 202,227
Avg 19,794 20,859 28,901 30,340 32,010 32,224 31,444 27,946 24,413 27,286 23,170 17,891 315,169 195,572

January February March April May June July August September October November December Total Year Jul YTD
2001 $1,320,670.00 $1,476,772.00 $1,917,184.00 $2,083,137.00 $2,371,228.00 $2,486,140.00 $2,198,766.00 $2,059,365.00 $1,359,697.00 $1,715,738.00 $1,421,374.00 $1,180,718.00 $21,590,789.00 $13,853,897.00
2002 $1,233,645.00 $1,396,635.00 $1,933,379.00 $2,079,573.00 $2,267,975.00 $2,161,032.00 $2,187,526.00 $2,045,152.00 $1,648,087.00 $1,663,908.00 $1,546,991.00 $1,180,760.00 $21,344,663.00 $13,259,765.00
2003 $1,316,625.00 $1,207,188.00 $1,676,666.00 $1,955,937.00 $2,257,210.00 $2,134,343.00 $2,401,407.00 $2,135,028.00 $1,830,201.00 $2,010,300.00 $1,578,897.00 $1,169,071.00 $21,672,873.00 $12,949,376.00
2004 $1,250,079.00 $1,349,728.00 $2,155,526.00 $2,575,544.00 $2,948,205.00 $2,772,035.00 $2,706,480.00 $2,206,372.00 $2,213,838.00 $2,848,791.00 $1,915,087.00 $1,372,661.00 $26,314,346.00 $15,757,597.00
2005 $1,771,871.00 $1,812,916.00 $2,877,224.00 $3,088,856.00 $3,208,241.00 $3,284,026.00 $3,257,724.00 $2,555,878.00 $2,455,585.00 $2,795,257.00 $2,351,543.00 $1,563,384.00 $31,022,505.00 $19,300,858.00
2006 $1,854,337.00 $2,179,766.00 $2,961,132.00 $3,349,634.00 $3,405,461.00 $3,476,156.00 $3,021,938.00 $2,723,443.00 $2,530,239.00 $2,914,658.00 $2,302,620.00 $1,572,423.00 $32,291,807.00 $20,248,424.00
2007 $1,761,566.00 $1,992,210.00 $3,058,349.00 $3,009,507.00 $3,474,934.00 $3,360,323.00 $2,989,037.00 $19,645,926.00
Avg $1,501,256.14 $1,630,745.00 $2,368,494.29 $2,591,741.14 $2,847,607.71 $2,810,579.29 $2,680,411.14 $2,287,539.67 $2,006,274.50 $2,324,775.33 $1,852,752.00 $1,339,836.17 $25,706,163.83 $16,430,834.71

Occupancy (%)

ADR ($)

RevPAR ($)

Supply

Demand

Revenue ($)

The information located in the 
chart to the right was provided 
by Smith Travel Research; it is 
a synopsis of the hospitality 
market dynamic in the College 
Park, MD area over the past 7 
years.  Data on the following 
statistical categories was 
collected: occupancy, ADR 
(Average Daily Rate), RevPAR 
(Revenue Per Available Room), 
Supply, Demand, and Revenue.  
Please see the glossary on the 
following page for the definition 
of each of these terms.

Over the past 6 years, occupancy 
has increased steadily and is 
holding steady in the mid-to-
upper 60 percent range.  Supply 
increased by just over 7 percent 
between 2003 and 2004, but 
has remained constant ever 
since.  Demand has been more 
inconsistent; 2004 demand 
exceeded 2003 demand by 
13.1 percent and 2005 demand 
exceeded 2004 demand by 8.5 
percent.  Demand declined 
slightly in 2006, representing a 
2.4 percent over the previous 
year.  Data for 2007 has not been 
compiled for obvious reasons, 
but year to date statistics 
indicate a 6.6 percent decline in 
hotel demand over last year at 
this time.  

Average Daily Rate (ADR), 
RevPAR, and revenue have all 
increased steadily since 2001, 
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!5w ό!ǾŜǊŀƎŜ 5ŀƛƭȅ wŀǘŜύ

wƻƻƳ ǊŜǾŜƴǳŜ ŘƛǾƛŘŜŘ ōȅ ǊƻƻƳǎ ǎƻƭŘΦ

5ŜƳŀƴŘ όwƻƻƳǎ {ƻƭŘύ

¢ƘŜ ƴǳƳōŜǊ ƻŦ ǊƻƻƳǎ ǎƻƭŘ όŜȄŎƭǳŘŜǎ ŎƻƳǇƭƛƳŜƴǘŀǊȅ ǊƻƻƳǎύΦ

hŎŎǳǇŀƴŎȅ

wƻƻƳǎ ǎƻƭŘ ŘƛǾƛŘŜŘ ōȅ ǊƻƻƳǎ ŀǾŀƛƭŀōƭŜΦ

wŜǾŜƴǳŜ όwƻƻƳ wŜǾŜƴǳŜύ

¢ƻǘŀƭ ǊƻƻƳ ǊŜǾŜƴǳŜ ƎŜƴŜǊŀǘŜŘ ŦǊƻƳ ǘƘŜ ǎŀƭŜ ƻǊ ǊŜƴǘŀƭ ƻŦ ǊƻƻƳǎΦ

wŜǾt!w π wŜǾŜƴǳŜ tŜǊ !ǾŀƛƭŀōƭŜ wƻƻƳ 
wƻƻƳ ǊŜǾŜƴǳŜ ŘƛǾƛŘŜŘ ōȅ ǊƻƻƳǎ ŀǾŀƛƭŀōƭŜ όƻŎŎǳǇŀƴŎȅ ǘƛƳŜǎ ŀǾŜǊŀƎŜ ǊƻƻƳ ǊŀǘŜ ǿƛƭƭ ŎƭƻǎŜƭȅ ŀǇǇǊƻȄƛƳŀǘŜ wŜǾt!wύΦ
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To the right is a glossary of 
important terms regarding 
hospitality market indicators.  The 
data included below indicates 
the strength of the hospitality 
offerings  in the area.

Occupancy (%) Occupancy (%)
Sun Mon Tue Wed Thu Fri Sat Total Month Sun Mon Tue Wed Thu Fri Sat Total Year

Aug - 06 рнΦт соΦм тнΦо тлΦн смΦп суΦт тмΦм срΦу Aug 04 - Jul 05 рлΦф спΦм тмΦт тоΦп срΦо тлΦф тмΦс ссΦу
Sep - 06 ппΦу роΦф суΦт тмΦр слΦн снΦм ссΦу смΦп Aug 05 - Jul 06 рнΦн срΦо тмΦу тоΦм срΦу тлΦл тлΦу стΦл
Oct - 06 пуΦн ртΦм соΦу тнΦл ссΦр умΦс ууΦн стΦм Aug 06 - Jul 07 пуΦп рфΦс суΦт сфΦу смΦс ссΦт стΦт соΦн
Nov - 06 орΦт пуΦс рфΦо снΦп слΦм суΦс суΦс ртΦф Total 3 Yr 50.5 63.0 70.7 72.1 64.3 69.2 70.1 65.7
Dec - 06 ооΦп плΦс ппΦт прΦо осΦс поΦн пнΦр плΦу
Jan - 07 отΦл плΦн птΦп пфΦо поΦн пфΦр рнΦу прΦс
Feb - 07 птΦл роΦу смΦр ссΦф рсΦс смΦм ртΦс ртΦу
Mar - 07 прΦс стΦс туΦр тсΦу ссΦп ттΦн суΦр суΦф
Apr - 07 ппΦф спΦо туΦс умΦт ттΦм тфΦл сфΦф сфΦт
May - 07 соΦф ссΦу унΦр уоΦо трΦо тфΦм упΦф тсΦф
Jun - 07 сфΦл утΦф фнΦм уфΦо тмΦр ссΦу тнΦо ттΦу
Jul - 07 рфΦф тнΦр трΦу тнΦо слΦс суΦл тпΦу сфΦн

Total Year 48.4 59.6 68.7 69.8 61.6 66.7 67.7 63.2

ADR ($) ADR ($)
Sun Mon Tue Wed Thu Fri Sat Total Month Sun Mon Tue Wed Thu Fri Sat Total Year

Aug - 06 ϷфрΦлт ϷфуΦнп ϷфтΦнр ϷфтΦтн ϷууΦсм ϷутΦто ϷусΦсс ϷфоΦмт Aug 04 - Jul 05 ϷупΦсу ϷутΦнн ϷууΦут ϷууΦсу ϷусΦпф ϷумΦмл ϷумΦпо ϷурΦрм
Sep - 06 ϷфрΦнт ϷффΦол ϷмлоΦфм ϷмлоΦпт ϷмллΦнр ϷусΦут ϷусΦрр ϷфрΦфс Aug 05 - Jul 06 ϷфмΦрм ϷфоΦфу ϷфпΦфф ϷфсΦмн ϷфмΦтт ϷупΦср ϷусΦмс ϷфмΦон
Oct - 06 ϷфсΦпс ϷмллΦоф ϷфтΦсн ϷмлнΦоу ϷмлнΦпм ϷфоΦсф ϷфоΦфу ϷфтΦфм Aug 06 - Jul 07 ϷфрΦфо ϷффΦрм ϷмлмΦнн ϷмллΦмм ϷфтΦмл ϷууΦсн ϷууΦтм ϷфрΦус
Nov - 06 ϷуфΦтр ϷфрΦпл ϷфуΦно ϷфсΦфс ϷфпΦфу ϷусΦср ϷурΦто ϷфнΦсн Total 3 Yr $90.59 $93.44 $94.98 $94.88 $91.69 $84.71 $85.37 $90.81
Dec - 06 ϷурΦрп ϷфнΦру ϷфоΦфу ϷфнΦлм ϷууΦнл ϷтфΦлм ϷулΦлф ϷусΦуп
Jan - 07 ϷуоΦтс ϷурΦфс ϷфлΦур ϷфнΦфт ϷуфΦло ϷумΦфл ϷумΦто ϷусΦфр
Feb - 07 ϷурΦфл ϷуфΦрр ϷфнΦол ϷфлΦсс ϷутΦлм ϷтфΦпл ϷтсΦоф ϷурΦфс
Mar - 07 ϷфсΦст ϷмлоΦфл ϷмлуΦон ϷмлтΦпм ϷмлоΦфр ϷфлΦуф ϷфмΦнн ϷмллΦлс
Apr - 07 ϷффΦпт ϷмлмΦтт ϷмлсΦру ϷмлнΦун ϷмлнΦон ϷфрΦол ϷфпΦпн ϷмллΦро
May - 07 ϷмлрΦмс ϷмлтΦсм ϷмлсΦсо ϷмлмΦфт ϷмллΦсп ϷфпΦнф ϷфсΦпт ϷмлмΦтп
Jun - 07 ϷмлоΦру ϷмлпΦну ϷмлсΦлу ϷмлрΦнр ϷмлмΦоф ϷфмΦрн ϷфмΦул ϷмллΦрн
Jul - 07 ϷффΦпф ϷмлнΦтн ϷмлнΦтр ϷмллΦур ϷфрΦро ϷутΦло ϷуфΦос ϷфтΦор

Total Year $95.93 $99.51 $101.22 $100.11 $97.10 $88.62 $88.71 $95.86

RevPAR ($) RevPAR ($)
Sun Mon Tue Wed Thu Fri Sat Total Month Sun Mon Tue Wed Thu Fri Sat Total Year

Aug - 06 ϷрлΦлф ϷсмΦфф ϷтлΦол ϷсуΦрс ϷрпΦос ϷслΦно ϷсмΦсо ϷсмΦор Aug 04 - Jul 05 ϷпоΦмо ϷррΦус ϷсоΦтл ϷсрΦмл ϷрсΦрм ϷртΦрл ϷруΦоо ϷртΦмн
Sep - 06 ϷпнΦср ϷроΦрс ϷтмΦпн ϷтоΦфр ϷслΦоф ϷроΦфу ϷртΦун ϷруΦфл Aug 05 - Jul 06 ϷптΦтр ϷсмΦор ϷсуΦнл ϷтлΦнп ϷслΦос ϷрфΦнн ϷсмΦлп ϷсмΦмт
Oct - 06 ϷпсΦрл ϷртΦоо ϷснΦом ϷтоΦтм ϷсуΦмо ϷтсΦпу ϷунΦус ϷсрΦсс Aug 06 - Jul 07 ϷпсΦоф ϷрфΦон ϷсфΦру ϷсфΦут ϷрфΦус ϷрфΦмн ϷслΦлф ϷслΦсо
Nov - 06 ϷонΦлт ϷпсΦон ϷруΦол ϷслΦрп ϷртΦлф ϷрфΦпо ϷруΦуо ϷроΦсл Total 3 Yr $45.74 $58.86 $67.18 $68.40 $58.91 $58.61 $59.82 $59.64
Dec - 06 ϷнуΦрф ϷотΦру ϷпнΦлм ϷпмΦст ϷонΦнт ϷопΦмн ϷопΦлт ϷорΦпн
Jan - 07 ϷолΦфс ϷопΦрт ϷпоΦлф ϷпрΦуп ϷоуΦрл ϷплΦрс ϷпоΦмр ϷофΦсу
Feb - 07 ϷплΦоп ϷпуΦмф ϷрсΦту ϷслΦтл ϷпфΦнс ϷпуΦрл ϷппΦлн ϷпфΦсф
Mar - 07 ϷппΦлп ϷтлΦнп ϷурΦло ϷунΦпф ϷсфΦлс ϷтлΦмп ϷснΦрл ϷсуΦуф
Apr - 07 ϷппΦсо ϷсрΦпл ϷуоΦтр ϷуоΦфр ϷтуΦур ϷтрΦом ϷсрΦфф ϷтлΦлр
May - 07 ϷстΦно ϷтмΦфн ϷууΦлм ϷупΦфф ϷтрΦту ϷтпΦсо ϷумΦуф ϷтуΦну
Jun - 07 ϷтмΦрл ϷфмΦсо ϷфтΦст ϷфоΦфт ϷтнΦро ϷсмΦмр ϷссΦоо ϷтуΦнн
Jul - 07 ϷрфΦсл ϷтпΦрл ϷттΦфл ϷтнΦфм ϷртΦфл ϷрфΦмт ϷссΦур ϷстΦоо

Total Year $46.39 $59.32 $69.58 $69.87 $59.86 $59.12 $60.09 $60.63

with significant jumps (e.g., over 
20 percent) in both 2004 and 2005 
over the previous year.  Though 
occupancy increased in these 
years as well, it cannot account 
for the vast increases in revenue 
described above.  We can deduce, 
therefore, that average room rate 
increased quite significantly in 
this time period.    The leveling 
off of the statistics in 2006 and 
thus far in 2007 may indicate that 
room rates were over adjusted 
in a positive direction, causing 
declines in demand and occupancy 
and, subsequently, RevPAR and 
revenue.   

*Please see the glossary at the 
bottom of the page for a definition 
of the terms described above.

On this page, we have also included 
a day of the week analysis, which 
indicates the strength of the 
hospitality market throughout 
the week between 2004 and the 
present.  Tuesday and Wednesday 
represent the strongest days 
for the hospitality market in the 
College Park area from a revenue 
standpoint.  Though occupancy is 
barely higher on these days than 
the weekends, most hotels lower 
rates on Friday and Saturday nights 
to attract guests.   This reality most 
likely accounts for the decline in 
ADR and RevPAR on weekends as 
compared to mid-week statistics.
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Hospitality Development:

Please note that according to our research, there are 3 hotels in the College Park market under construction or in the planning process: Staybridge Suites (Beltsville, 

149 rooms--currently under construction), a 100 room hotel at the University Town Center (Hyattsville), and a Towneplace Suites by Marriott (Baywood Hotels has 

filed a Detailed Site Plan for a 75-room hotel at 9620 and 9624 Baltimore Avenue, but a Planning Board hearing has not been scheduled; the Planning Board approved 

the preliminary plan of subdivision for this extended stay hotel on September 8, 2005.)

Conclusion:

Hotel demand is not generated by the hotel itself; rather, it comes from local businesses, convention facilities, universities, tourist attractions, and other draws that 

bring travelers to a location.  With this said, all of these factors that spur hospitality development are currently present in the market surrounding the East Campus 

Redevelopment site in College Park, MD.  Though there is significant competition in this market, most of the hospitality offerings in the immediate marketplace are 

of a low-to-mid pricepoint.  With this said, we feel that a more upscale, limited- or full-service offering than that which is currently located in the market would be 

appropriate and well-received here.  We contend that the room total should be in the range of 200-250.
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